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Scan CITIE Wechat for more information GZL International Conference and Exhibition Services Ltd
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THE LEADING INTERNATIONAL B2B AND B2C CULTURAL TOURISM EXPO IN CHINA

I"EEIREEEHESS (&R ‘T ERIiEES” ), B2009%F China (Guangdong) International Tourism Industry Expo (short for "CITIE"), has
N ELSERNEN+ AR, TETFLERANEES S, S5 been successfully held for 15 years since 2009. Based on China's largest source

e of tourists, important tourist destination and major tourism market of Guang-
o £ B R AT kT riRifELSE; 2=
hixiby BV RIS BRAS X OIRRFHIA, RS2 EEB2B32 dong—-Hong Kong-Macao Greater Bay Area, CITIE is focusing on both B2B and

ZIGHB2CEE— ML, [CR2KAENMEERM. KERSE  B2C market, attracting worldwide high—quality tourism destinations, service

BNE, AERMNERLRIBMEESE. SERTSERFEWN  providers and suppliers. Being a professional platform for sharing worldwide
EAMTS, BHEEEAE RS RE RS f Ry information, purchasing product and business development for exhibitors and

buyers, CITIE facilitates building the Greater Bay Area into a world-class culture
nh , [RIKE=ERA BRI E E and tourism destination. With years of brand development, CITIE has become
A the best market-oriented international tourism exhibition in China.

[~#B9{A% | ADVANTAGES OF GUANGDONG PROVINCE

“hEREK]” , REBEHSEMRE—IthE
B, TBMERIA
"Gate of South China", leading passenger
capacity in the country — superior
geographical location, with well- developed
transportation network.
EEAOE—AE, MRHEESKEE—ADO
AREIA1.2612, FFRIRIAERLFIRE
Ranking No. 1 in population nationwide, with
strong demand for culture and tourism
consumption — the population size reaches
over 126 million, widely gathering tourism
industry elites and travelers.

BEFMALG, XiRMizEINES
["FRECDPREEEMFNELERES,
IR iAE B
The foreland of China's reform and opening up,
culture and tourism market has strongly recov—
ered— Ranking No.1 in total GDP for 34 consecu-
tive years with a vibrant tourism market.

I"FERTERXIRFERIBFNSEMS, FNR
HHEIRE SRS X R B a0
The largest source market and distribution
centre of tourists, and is accelerating the
construction of a world—class tourism
destination in the Guangdong-Hong
Kong—-Macao Greater Bay Area (GBA).
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LARGEST COMPREHENSIVE INTERNATIONAL TOURISM EXPO IN CHINA

(AEBIR)| The People’ s Daily:
[MERIRBSERRITI—KRER, BT XiRMiaEH
AUsESNEE L .

Known as the wind vane for the culture and tourism industry,
CITIE has demonstrated the strong recovery momentum in the

market.

I"%H8# & | Guangdong Television:
2023/ FRikiE=RHR R, NIk RAIRKIETIS .

CITIE has a stronger sense of technology, and the integration
of culture and tourism inspires new vitality in tourism.

(hEEHFR) | China Tourism News:
AEIRESE2Ek “‘BAREEE” , BIrhinHEEik.

CITIE's global circle of friends has returned and arose an
unprecedented enthusiasm for overseas market.

I HIkIESH EEHE| CITIE PREVIOUS DATA
30+ 30+ 50+ 60+ 1000+

4 (R.™h) 2R BT IEDD ZERERMMX BAGFRE FHESE SR

Domestic bureaus Theme activities Exhibiting countries and regions Official media Hosted buyers

3,000+ 43,000 10,000+ 30,000 | 2000/57%

SR EMAR A% OR) BISER(n) LRIRE SRS

Exhibition area(ni) Reading volume of news reports

Exhibitors Visitors (Person-time) Business meetings
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DIVERSIFIED THEME PAVILIONS, PLATFORM FOR LAUNCHING LEADING TOUR

&l PRI iR iBF T

Intematlonal Culture and Tourlsm HaII

BB REX . MTHEREX . 28
EingBRX. EfrERSEF AR X
Overseas Destination Pavilion, Airlines &
Cruise Pavilion, Luxury Islands Destination
Pavilion, International Intangible Cultural

Heritage Experience Pavilion

Chinese Mainland Destination Pavilion, Rural
Revitalization Pavilion, Smart Tourism Pavilion,

X xRS 18

Culture and Tourism Hall

BHEMNERREX. SHRNEX . BHENIRE
X. ¥FEEX

Digital Finance Pavilion

iR HER (4SS TE

Culture and Tourism Consumption Experience Hall

SEHEEERK

Cantonese Urban Lifestyle Show

X. pEEFSEKX.
ES6 SZﬁUEIZ
Travel Products Hot Sale Pavilion, China
Time—honored Brand Pavilion, Intangible Cultural
Heritage and Cultural Creativity Pavilion

Nk ERNEE

BT . BiEXAR. EREFE

Leisure Lifestyle, Cantonese Youth Celebration
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BEZEEMFPIMARE. BREFIK
Coffee Tasting, Cantonese Culture Learning,
Fine Food Festival, RV Camping and Qutdoor

effective reservation rate reached 90%.
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REUNITE TOURISM INDUSTRIALS, PLATFORM FOR ACCURATED BUSINESS EXPANDING AND

“e E+82 T &53781%1830 | “Online + Offline” Business Negotiation Mode

FLEC MR

Pre-scheduled Matching Mini Program

SRR B RFNEREIEINEE
BUIIZRAE0%

Powerful functions of information
retrieval and intelligent filtering

# Fonline

. + £ TFoffline
-

EEFEAS
Speed Matching Meeting for Buyers and Exhibitors

LERIKEE T W S5 TER
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Collect business demand of both parties
in advance

achieve high accuracy in one—on—-one
and face-to—face matching meetings.
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PERCEIVE INDUSTRY TRENDS, PLATFORM FOR HIGH-QUALITY
FORUM AND EVENT PROMOTION

0 HEMIRENAS
Guangdong Culture and Tourism Promotion
® EMIRE SRS S
Guangdong Culture & Tourism Industry Investment
and Financing Conference
0 FiRESFEEIR
CITIE Guest Country of Honor Night
® IEMRFEGRT SAiERD
“Guangdong Culture and Tourism Industry Party”
professional activities
® EHEFIRET
EXPO WALK

I'FIREEER R
CITIE Buyer’ s Night
o [RIFBEMthE S
Tourism Destination Promotion
® ULERINFiEERD
Cultural Experience and Performance

Cansurmniion Seanan T



FREBE1E{{4E | PREVIOUS COOPERATION PARTNERS
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£
= BHIEBRRER

NTO

BHAERERNSD

M| visit
i'|_- Iceland

1 €
Explore w
F::-'.cu France.fr

¥
Sttiopia

HELE O

BEETR

HiERiRX

CHIMELONG RESORTS

G +Ez% cope

O Py

thEHIT S

CHINA SOUTHERN

@SA

s DINREIINS

TOURISM
MALAYGIA .
Bk I B R E

AL B eiRF B B9t /QUALITY TOURISM DESTINATIONS

A e (5

amazing
THAILAND

CONVENTION
BUREAU

= RBRRERB
- ECDHengqin

0 e

®

ANBHTREMAANR

¢
5 MVanear
©F nEisxRE e

¥ visit 2
- Portugal ”aﬂ,‘. e presmg
NS RING / it
Irelanddb fﬁ:‘“—m R ff
s MEXICO  Ppcuba  BRAZL
TR Vive hoy, vive lo tuyo. GUANGZHOU
*) o
Urugnﬁaruml B‘%wﬁiﬁﬁ% &%:"gxﬂuﬁ
KRB oo E
) 4
R R & T
vskl “w JTRweb R, s

R MRATH RTELLITE ™ /QUALITY TRAVEL AGENCIES AND OTAS

b i AR 47 I
CTG TRAVEL Y |”‘
FRA

!\ e/i - ia F g ﬁlﬁmwm G 'Ei E
=" el Cweia.  ORBE

{fLafin= 2 5]/QUALITY AIRLINES

@ o o b ¥ aE
tﬂ%ﬁ?ﬁﬂnn ) e vietnam Airlines 7 ROYAL BRUNE| SZ2 CHINA AIRLINES %)

fLIBE2/QUALITY BUYERS GROUPS

Lo

it

BAnEGHTING

2018-20235&:2H Byt & 1E{N{¥/PARTNER TOURISM DESTINATION

P 'i""\

( sallgd E
A=

\; Al

y FR M e b

*

<spiin

N

HKAAPA™™ =™

EANRERRLER

Hotits
W™ 23 E i

P EEES

B A

A STAR ALLIANCE MEMBER %7

(HEB A4 /5 In no particular order)



#EIHS | SPONSOR REPUTATION |

" MRSEFNFHBML, BiA RS REEmAHR

Stand Out from The Crowd, Sponsorship to Maximise Your Brand Presence
o 1§ EEBhE AKmM507 | Super Sponsor ¥500,000

ERE (J8K) HicikE B B9t S (EIL ¥ (R =R)

Guest Country of Honor (Exclusive) Partner Tourism Destination (Exclusive)

o Hf{th2BHER | Other Sponsorship Packages

- - SRR TENES EHELTIRNE B iR BT BN S
FS HENm B Diamond Gold Silver
Order Items ¥300,000 ¥200,000 ¥ 100,000
— &M NAMING RIGHT

ERumEE Branded by CITIE

BALOGO# M Right to use CITIE Official LOGO

— Bis@Y  TRADEMARK DISPLAY

SfEiFR Brochure ~
2:2 SENTESSIR  Main Backdrop of Lecture Hall ~ ~ -
2.3 KREBAEEER  Main Backdrop of the Stage ~ - =
24 RSAUEENEIT e Business Negotiating ~ ~ ~
2.5 TRER Buyer' s Badge ~ ~ ~
2.6 eMisiE Visitor Guide ~ ~ ~
2.7 LRI Buyer' s Badge -/ = -
28 27 Exhibition Catalog N = i
2.9 EERES Post-show Report -/ ] N

Reusable Bag ~

- FECNIEE ACTIVITY RIGHT

HEASREER All Official Activities

P Promotion opportunity GOﬁﬁl 45‘5}%}! 30 ﬁﬁl
32 e AR and materials display 60 Minutes 45 Minutes 30 Minutes

B2B&REAAES  Exclusive B2B Matchmaking

- I &M ADVERTISING RIGHT

IR ER Banner of CITIE Website ~
4.2 HIIAUAEERIAITS  Banners over Pearl Promenade ~ - -
43 ERFM-E Buyer Manual Ad ~ = -
4.4 “EIimEITEI s Passage Light Box Ad on 2F ~ ~ p
sumrn  SfSe i v

- {R{EHErEE  MEDIA PUBLICITY RIGHT

KOLEMA#AMAE  KOL Filming Video on site ~ ~
5.2 [l ey Media Interview ~ ~ ~
53 MIEARSHEN  Official WeChat Account Release ~ ~ ~
5.4 25E5IARE  Be part of the official filming ~ - -



= J5E RIS | Visible Advertising

e O

=5 ) S R THEEEXRERIE EWEFE S IRFME
Passage Light Box Ad on 2F Banners over Pearl Promenade Visitor Guide Buyer Manual

saes (@ CITIE 2023

DAE

TR EREMIE & TRkr& BESL0GO
Buyer Badge Ad Exhibitor Badge Ad Mineral Water Bottles Delegate Bags

m 2R | EXHIBITION RATES

RIER#/ Exhibition Hall I B547H/ Price of Booth

XIS IE e o T i 2 — .2
Culture and Tourism Hall ERAL ¥9,80075/9m Feih (36mi2)  ¥9,0007T/9m
SCHRGH B SRTE Standard Booth RMB 9,800/9n Raw Space(Minimum 36r) RMB 9,000/9m

Culture and Tourism Consumption Experience Hall

EFR AL e FOERAL ¥21,96075/9n Feih (36mii2)  ¥20,5207T/9nd
International Culture and Tourism Hall Standard Booth RMB 21,960/9mi Raw Space(Minimum 36n) RMB 20,520/9m

RIEF@EE | Exhibition Hall Layout

MBS C O]
Pazhou Station, Exit C

-n E et
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Escatator

(AEX6) MEEEHAD
(&) SEHAO

HEEERTA RIS O]
Xingang Dong Station, Ex

m BXZF(1| CONTACT US
20247 FEFRRBE = L8 ¥ % | Organizing Committee of CITIE 2024

1RAREH/Domestic Exhibitor 1% 5HE/Overseas Exhibitor IMER /18 {EA{F/Buyers and Media
#HEBE Ms. Simmy Huang F5=R%+ Ms. Zongling Yu E#iR&tMs. Cola Huang ZBEE XL Ms. Jasmine Lee @54t Ms. Shelly Tan i&Efi&+ Ms. Elena Tan
HiE/Tel:+86-20-37436013. 36553841 E8iE/Tel:+86-20-36139619. 36555049 E8iF/ Tel: +86-20-36133357. 36131737

#BFE/Email: citie@gzl.com.cn HEFE/Email: citie@gzl.com.cn Hi%8/ Email: buyer@gzl.com.cn; tanzx@gzl.com.cn
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