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EEAI/HOST
IMREXAAIRER R SRERO (T RESHSER)

Culture and Tourism Development and Support Center of Guangdong Province
( Guangdong Xinghai Performing Arts Group )

& 73E17/ORGANIZER
I Z R ERR SR T AL R B PRAE)

GZL International Travel Service Ltd.

i E4Z/CO-ORGANIZER
N ZiRErsEBRESERAE TEFRIRESERME, THRESE
GZL International Conference and Exhibition Services Ltd. Scan CITIE Wechat for more information
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THE LEADING INTERNATIONAL B2B AND B2C CULTURAL TOURISM EXPO IN CHINA
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I“ZRB9{i2: | ADVANTAGES OF GUANGDONG PROVINCE

ADOHHEIE.2712, BARAOESbiFhmR
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The population size has reached 127 million,
providing a vast source of customers for the
tourism market and a strong demand for
culture and tourism consumption.
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As the largest source market and distribu—
tion centre for tourists, Guangdong province
is gathering tourists and tourism resources
and its influence radiates to every corner of
the globe.

“RERXI]" , XARGTE, KBRERIX,
IREED2ERE
"Gate of South China", with superior geographi-

cal location, well-developed transportation
network and leading passenger capacity in the
country.
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TFERBIZE MV ERIER

The forerunner of China's reform and opening
up, the total GDP has ranked first in the country
for 35 consecutive years, and it is building a
new development pattern of trillion-level
cultural and tourism industry.

IREENSENRIRRER, TEEERAER
HRERFENM, Bkl SmRERER

Guangdong Province is focusing on improving
the modern tourism industry system, creating
a world—class tourism destination in the
Guangdong Hong Kong Macao Greater Bay
Area (GBA), and promoting the comprehen-
sive upgrading of the tourism industry.
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I FiktESHEEEE| CITIE PREVIOUS DATA
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Domestic bureaus Exhibiting countries and regions Theme activities Exposure of national level media

2,000+hA 3,000+ 20,000+ | 40,000+ | 100,000+
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Exposure of new media Exhibitors Trade visitors Exhibition area(nd) Visitors (Person-time)

NATFSEMEHE~LSRERR
SIX MAJOR PLATFORM MATRICES EMPOWERING HIGH-QUALITY DEVELOPMENT OF INDUS
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IN-DEPTH INDUSTRY ALL-ROUND BRAND

OPEN EXPERIMENT ]
CO-CREATION

EXCHANGE MARKETING

BRERKETTS N BHREENTS SRUXHERTS
OUTSTANDING IMAGE ¥ EFFICIENT TRADING DIVERSIFIED PUBLIC
EXPOSURE h 4 AND MATCHING i i BENEFITS

(ARES®) —E=RR FIREETUIENIRETENS, BR—HEMBIT L AIMSIERES.
i The three—day CITIE is not only a grand event for cultural and tourism consumption, but also a high-level
People's Daily platform for internal and external integration and communication in the industry.
R i
IRESESEI6E, MEFAT N, BIKERT, SELL “HAEA" #E) ‘HHEEY" . iR IREERESH.
«@7‘553»_ CITIE has been successfully held for 16 years, with varying scales but never be interrupted. It aims to
Nanfang Daily promote 'market efficiency' through the 'government's initiative' and keep the tourism market dynamic.

CITIE 2024 has received positive attention and response from international cultural and tourism organiza—

20247 FIEE SRR R RASIRIRSE RN, R RS ERINIRE .
tions. It deepens exchanges and cooperation and demonstrates the vitality of cultural and tourism market.

REXEHRET
Department of Culture and Tourism
of Guangdong Province

“2HISELIREFENERE HERATRIRESEEA” .
Committed to comprehensively strengthening tourism promotion and marketing in
all aspects and continuously enhancing the influence of CITIE.
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GATHERING ALL TYPES OF TOURISM PRODUCTS AND SERVICES

=KFHRIE Three major themed exhibition halls
& PR3 LR FFTE XIS IE SChiRH RIS TE

lniernatlonal Culture and Tounsm Hall Culture and Tourism Hall Culture and Tourism Consumptlon Expenence Hall
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Tourism destination areas
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Overseas Destinations,Chinese Mainland Destinations,
Guangdong-Hong Kong-Macao Greater Bay Area
(GBA), ect.

Xk lLEa R
Cultural and tourism industry comprehensive areas
=Mt EK . MIRMRETHTHER . SIEGFREER. &

EhEHRE . MEFRERSEX
Airlines and Cruises, New Quality Productive Forces of

Cultural Tourism Industry, Brand Cultural Tourism
Projects, MICE, Tourism Supporting Services, ect.

XhREEFER
Cultural and tourism life experience areas
ViRBERAZEK, MIRFIFEMIGSEARK. EFSHEKX,

EEEX. hBRIFEX. EBIFRBEIRIREX
Hot Selling Travel Products, New Scenes and New

Business Formats of Cultural Tourism, Time—honored

Brand, Intangible Cultural Heritage, Sports Tourism, Self
Driving and RV Tourism, ect.

BREEFEFNED
Guangdong Trendy Lifestyle Show

EF4ERMEERIRHE . XERmEX . TR E. PIMAFERE
EEEEESE.

Coffee Tasting, Cultural and Creative Products, Cantonese
Culture Show, Outdoor Leisure and Camping, ect.




effective reservation rate reached 90%.
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THE PREFERRED PLATFORM FOR BRINGING TOGETHER RESOURCES AND TRANSACTIONS

EIREVEE/BUYER ASSOCIATION PARTNERS

B BREREFASIELN

Buyer group cooperation partners

)
B 1000+ $FBEXK Hosted buyers LATRAME
B 10000+ &%3:41% (&) Business meetings @

(HEF 53585 In no particular order)

“ef F+4 T 555581%1830 | “Online + Offline” Business Meetings

LRFFAEE

Speed Matching Meeting for Buyers and Exhibitors

FLYECx 2R

Pre-scheduled Matching Mini Program

EAREERENEEMEINE
BHFRLIEX0%

Powerful functions of information
retrieval and intelligent filtering

TRMENLIEER, SEE——.
X EE A

Specialist collects the business demand
of both parties to achieve accurate
one-on-one, face-to—face matching
meetings.

4 Fon line__v ﬂﬁ?oﬁﬁ ne

EZiF{t/BUYERS STATEMENTS

AETE4¥ Xiong Dexiang

K HRITHDEESEISK HEFR
HEMRRTHERADEELK
Executive Vice President of Chang-
sha Travel Agency Association and
Chairman of Hunan China Railway
International Travel Agency Co., Ltd

#HHEEE Huang Guixia
[AERFDSRITHS SRS &
HPEERFRTHERFIEATESK
Chairman Unit of Travel Agency
Branch of Guangxi Tourism Associa-
tion and Chairman of Guilin China
International Travel Service Co., Ltd
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HiNSFEL FgsSHRiHtER. ARG, BIMESER
FIHEARZESE, BUYFRESHERREWSHE, BEAESSE,
EEEHENTHSESD, ALaRERERENENNN.

We are looking forward to in—depth cooperation with
outbound tourism wholesalers, research institutions, overseas
service providers, and visa agencies during CITIE. Through As a hosted buyer, we have

and foreign tourism enterpr

deep cooperation, we are aiming to expand our business

scope, improve service quality, increase market competitive—
ness, and inject strong momentum into the company's
long—term development.
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GATHERING INDUSTRIAL EXPERTS, FOCUSING ON INDUSTRY HOT SPOTS AND

1TUk3Z5% INDUSTRY EXCHANGE
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Guangdong Culture and Tourism Promotion
o jRiiFBAUMIEN=

Tourism Destination Promotion
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New Cultural and Tourism Product Launch Ceremony FZZ<gF#% :L’f,”’;‘ﬁ,.,a st P15t o Sommarpion Semeon e

o VikmhERHE I ’ ‘\
Cultural and Tourism Brand Press Conference I ;F < ”

DISCOVER l‘l?'l!l 'Il'i‘ﬂ 'GIhHEI e
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"Guangdong Culture and Tourism Industry
Group" Professional Activities

o HEWREIFIAERRZ RS
Digital and Smart Tourism Innovation and Development Conference
o TERMIREEHUVSNIGSENTRE
Guangdong Cultural and Tourism Consumption New Business
& New Scene Promotion
o [ FEMFEIRKFRER RS
Guangdong Study Tourism Development Conference
o [FEREBEEESCWENKS
Guangdong B&B Cluster Industry Promotion
o [ERhRisz RIS &5

International Tourism Destination Promotion
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BUSINESS DEVELOPMENT AND RESOURCES INTEGRATION
® ARNUAIIRE R B RRRES

Guangdong Culture and Tourism Industry Investment and
Financing Networking Conference
o BALERERE
Speed Matching Meeting for Buyers and Exhibitors
o IR AT HFEIES
Cultural and Tourism Talent Supply and Demand
Matchmaking Conference
o XIRINBELNZ
Signing Ceremony for Cultural and Tourism Projects
o (MR E E2LED
Benchmark Cultural and Tourism Project Inspection Tour
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CITIE Night Powered by GTEF
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¥ BhH<S | SPONSOR REPUTATION

" MRSRFWFRIME, B mER R EmA%R

Stand Out from The Crowd, Sponsorship to Maximise Your Brand Presence

o 1HETRNE ARM507 | Super Sponsor ¥500,000

FRE (EX)

Guest Country of Honor (Exclusive)

® H{th2tBhESR | Other Sponsorship Packages
HEREE ERRTEE HIRR BN

HEmE Diamond Gold Silver
Items ¥300,000 ¥200,000 ¥ 100,000
et b NAMING RIGHT
1.1 BaumgE Branded by CITIE ~ ~ -
1:2 EFLOGOfERMT Right to use CITIE Official LOGO ~ ~ =
— BB TRADEMARK DISPLAY

2.1 =l Brochure ~ ~ -
22 ALEHTEHEIR  Main Backdrop of Lecture Hall W ~ e
23 AZWEEWRL  Main Backdrop of the Stage ~ 5 2
24 AEEREEERNR thegsgnzg:kg;%%t?;ﬁng ~ ~ ~
2.5 SERFHf Buyer's Manual ~ ~ ~
2.6 BIiER Visitor Guide ~ ~ ~
2.7 ST Buyer's Badge ~ = =

2.8 £7 Exhibition Catalog ~J - -

29 EEES Post-show Report ~ ~ ~
2.10 aEE Reusable Bag o - _

i1 HEARHEE Al Official Activities ~ ~ ~
3.2 manammsgy ey o iaanms eyt s
33 B2BABSIHENES  Exclusive B2B Matchmaking J _ _

4.1 RELEN Banner of CITIE Website ~ ~ -
42 HIBUEBESE S Banners over Pearl Promenade ~ - =

43 EEFHE Buyer Manual Ad ~ 2 _
4.4 “EMiEtT#E S Passage Light Box Ad on 2F ~ ~ =

45 T v v v

T wewrms weommomwor

5.1 KOUIMEMSMEE  KOL Filming Video on site ~ ~ =

5.2 RS Media Interview ~ ~ ~
53 MERRSEL  Official WeChat Account Release ~ N v
5.4 S5EAMARH  Be part of the official filming N = =
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Passage Light Box Ad on 2F Banners over Pearl Promenade Visitor Guide

Buyer Manual
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IHIHT S ZEGIE S T Skr& BEHEL0G0
Buyer Badge Ad Exhibitor Badge Ad Mineral Water Bottles Delegate Bags

SR | EXHIBITION RATES

XHRBEIE = - e i S 2 e
Culture and Tourism Hall FERAL ¥9,8007T/9m et 36miE2)  ¥9,0005T/9m
NHGHERAIRE Standard Booth RMB 9,800/9m Raw Space(Minimum 36ni) RMB 9,000/9m
Culture and Tourism Consumption Experience Hall
ERR LR FRERAL  ¥21,9607T/9nd ¥t (36mif)  ¥20,5207T/9md
International Culture and Tourism Hall Standard Booth RMB 21,960/9m Raw Space(Minimum 36ni) RMB 20,520/9m

RIEFEHE | Exhibition Hall Layout
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BXZR (7] CONTACT US
20257 FREFFIER =185 = | Organizing Committee of CITIE 2025

AR/ Domestic Exhibitor B9 R /Overseas Exhibitor $HER/IE 4 S{F/Buyers and Media
HEEEE Ms. Simmy Huang F&R4t Ms. Zongling Yu HERMs. Cola Huang ZBRE Lt Ms. Jasmine Lee iEFERIZE Ms. Shelly Tan iEiERiit Ms. Elena Tan
EBiEMel+86-20-37436013. 36553841

EiETel:+86-20-36139619. 36555049 EBiE Tel: +86-20-36133357. 36712702

ESFE/Email: cite@gzl.com.cn EBE/Email: citie@gzl.com.cn

#5#8 Email: buyer@gzl.com.cn; tanzx@gzl.com.cn




